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Brief

� Brand: Coca-Cola FIFA World Cup campaign

� Target Group: Everybody –> more 12-19 yo, teens

� Timing: 10th May – 27th June, 2010

� Goals: 
– to increase awareness of K’naan 

– and of his song, Waving flag (with no downloads)

– broadcast  the TVC

– and the whole documentary film of Roger Milla and G oal 
celebration

– position Waving flag as the official World Cup song



Banners



Shared video banners



Quiz
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Source: gemiusDirectEffect 03.05.2010 - 02.07.2010; MSN; CEMP; YouTube 
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http://www.flickr.com/photos/samiray/3894838160/sizes/l/in/photostream/



25x more likely to 
spend time than click

Engaged but not clicking
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What we found
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Comparing formats
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Dwell
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Source: gemiusDirectEffect 03.05.2010 - 02.07.2010



Dwell

Source: gemiusProfileEffect 03.05.2010 - 02.07.2010

(*) Only for visitors (cookies) performing visits longer than one-page view visit.



Other campaign elements
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Source: gemiusDirectEffect 03.05.2010 - 02.07.2010; MSN; iTunes; CEMP; YouTube 
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Final answer

Source: gemiusBrandingEffect



http://szepkaracsony.hu/kepek/tuzijatek_ujev.jpg



Bonus + 1



http://2.bp.blogspot.com/_zeldUnqmjD0/RmRKg0UEdJI/AAAAAAAAAW0/80-56dui84Y/s320/pep_coca-103.jpeg


